



















Consumer Behavior Study of bj-League Spectators：Comparative Analysis of 
Spectator Motives and Needs between bj-League and J-League Spectators
Jung-uk, Won



































































属（group affiliation）， 家 族（family needs） の ８
つの動機要因からなる23項目で構成されている。そ
の後も，Kahle, Kambara, & Rose（1996）は Kelman
（1958）の態度変化プロセスの機能的理論をベース
に７つの動機要因（internalization, self-expressive 
experience, camaraderie, compliance, obligation, 
self-defining experience, identification with winning）



















































て い る（Funk, Mahony, & Ridinger, 2002；Funk, 




（Fink, Trail, & Anderson, 2002；James & Ridinger, 
2002；James & Ross, 2004；Mahony, Nakazawa, 
Funk, James & Gladden, 2002；Robinson & Trail, 




Mahony, Funk, & Hirakawa, 1999；Kim, 2004；

































Scale for Sport Consumption：MSSC） を 開 発 し









































the league）と相手チームに対する興味（to see the 
opposing team）と，娯楽（entertainment），社交











る 動 機 要 因 の 類 似 性（similarity）， 代 表 性

























目（figure skating, tennis, auto racing, boxing, etc.）
の観戦者は美的動機（aesthetics）がチームスポー
ツ（hockey, football, basketball, soccer, etc.）観戦
者より強いが，他の動機要因 （eustress, self-esteem, 








の動機要因の中で７つの動機（skill, drama, team 



























日韓スポーツ観戦者比較のために Trail and James 












































２ つ と し て 捉 え ら れ て い る。 ゲ ー ム 魅 力 要 因
（sports game attractiveness factors） と し て は，
チームの成績，記録，対戦カード，選手の魅力
（e.g., Greenstein & Marcum, 1981；Rivers & 
Deschriver, 2002；Schofield, 1983；Zhang, Pease, 




Fink, & Pastore, 2002；Tomlinson, Buttle, & Moores, 




























































































ߡౣ⏕⹺ߒߚޕAmos 5.0 J ࠍ૶↪ߒߚ⏕⹺⊛
࿃ሶಽᨆߩ⚿ᨐ㧘CFI =.918, GFI =.874, 
































㧶࡝࡯ࠣ    
DL࡝࡯ࠣ    
㧶࡝࡯ࠣ    
DL࡝࡯ࠣ    
㧶࡝࡯ࠣ    
DL࡝࡯ࠣ    
㧶࡝࡯ࠣ    
DL࡝࡯ࠣ    
㧶࡝࡯ࠣ    




























඙ಽ 0 ᐔဋ୯ ᮡḰ஍Ꮕ
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   





































ᐲᢙ ᦨዊ୯ ᦨᄢ୯ ᐔဋ୯ ᮡḰ஍Ꮕ
ᇅᭉ     
࠼࡜ࡑ     
㆐ᚑ     
࿾ၞࠦࡒࡘ࠾࠹ࠖ     
ᛛⴚ     
ኅᣖ     
ㅏㆱ     
␠ળ⊛੤ᵹ     
ㆬᚻ     
⴫䋲䋮㪹㫁䊥䊷䉫ⷰᚢ⠪䈱ⷰᚢേᯏᐔဋ୯䋨㪐࿃ሶ㪉㪎㗄⋡䋩
඙ಽ 0 ᐔဋ୯ ᮡḰ஍Ꮕ
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   
DL   
,   





































ᐲᢙ ᦨዊ୯ ᦨᄢ୯ ᐔဋ୯ ᮡḰ஍Ꮕ
ᇅᭉ     
࠼࡜ࡑ     
㆐ᚑ     
࿾ၞࠦࡒࡘ࠾࠹ࠖ     
ᛛⴚ     
ኅᣖ     
ㅏㆱ     
␠ળ⊛੤ᵹ     























䊆䊷䉵㗄⋡ 㪥 ᐔဋ 㪪㪛
߽ߞൎߟߴ߈ߛ   
ㆬᚻߚߜߩᛛⴚࠍ߽ߞߣࠕ࠶ࡊߒߥ޿ߣ޿ߌߥ޿ߣᕁ߁   
ㆬᚻߣߩ੤ᵹߩ႐ࠍ߽ߞߣჇ߿ߔߴ߈ߛ   
┹ᛛ႐ౝߩ㘶㘩ࠨ࡯ࡆࠬߩలታ   
ࠬ࠲࡯ㆬᚻࠍ߽ߞߣ₪ᓧߔߴ߈ߛ   
ࠣ࠶࡚࠭ࠪ࠶ࡊలታߐߖߡ߶ߒ޿   
ᐳᏨࠍ߽ߞߣࠁߞߚࠅߢ߈ࠆࠃ߁ߦ   
ࡂ࡯ࡈ࠲ࠗࡓ࡚ࠪ࡯ߥߤࠛࡦ࠲࡯࠹ࠗࡦࡔࡦ࠻ߩలታ   
ࠬ࠲࠵ࠕࡓߩ㚢ゞ႐ࠍჇ߿ߔߴ߈   
ሶଏ߿⠧ᒙ⠪ߦ߽ߞߣ቟ోߥᣉ⸳ߦ   
ᤋ௝߿㖸㗀ലᨐ᦭ല⊛ߦ૶޿⹜วࠍ⋓ࠅ਄ߍࠆߴ߈   
࠻ࠗ࡟ߩᡷༀࠍ߽ߞߣߔߴ߈   
ធቴ࡮᩺ౝࠬ࠲࠶ࡈߩធቴᘒᐲ࡮ኻᔕ⢻ജߩᡷༀ   
⴫䋴䋮ⷰᚢ䊆䊷䉵㗄⋡䈱ᐔဋ୯䋨㪈㪊㗄⋡䋩




,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    
DL࡝࡯ࠣ    
,࡝࡯ࠣ    






















































































































１） Armstrong, K. L., & Peretto Stratta, T. M. （2004）. 
Market analyses of race and sport consumption. Sport 
Marketing Quarterly, 13  （1）, 7−16.
２） Bernthal, M. J. & Graham, P. J. （2003）. The effect of 
sport setting on fan attendance motivation：The case 
of minor league vs. collegiate baseball. Journal of Sport 
Behavior, 26  （3）, 223−239.
３） Fink, J. S., Trail, G. T., & Anderson, D. F. （2002）. An 
examination of team identification：Which motives 
are most salient to its existence?. International Sports 
Journal/Summer , 195−207.
４） Funk, D. C., Mahony D. F., Nakazawa, M., & Hirakawa, 
S. （2001）. Development of Sport Interest Inventory 
（SII）：Implications for measuring unique consumer 
motives at sporting events. International Journal of 
Sports Marketing and Sponsorship, 3 , 291−316.










































16） Kim, Y. M., & Lee, S. C. （2004）. The effectof fan 
involvement on game attendance intention and 
purchase intention of licensed products in professional 
basketball. The Korean Journal of Physical Education, 
43 （5）, 487−498. （in Korean）
17） Kline, R. B. （1998）. Principles and practice of structural 
equitation modeling. New York, Guilford Press.
18） Kotler, P., & Armstrong, G. （2004）. Principles of 
Marketing  （10th ed.）. NJ： Pearson Prentice Hall.
19） Kwon, H. & Trail, G. （2001）. Sport fan motivation：A 
comparison of American students and international 
students, Sport Marketing Quarterly, 10  （2）, 147−
155.
20） Lim, H. T. & Kim, C. J. （2004）. Effects of decision 
making factors of professional sports spectators on 
their repurchase intention. The Korean Journal of 
Physical Education, 43  （6）, 779−787. （in Korean）
21） Lough, N. L., & Kim, A. R. （2004）. Analysis of 
sociomotivations affecting spectator attendance at 
women’s professional basketball games in South 
Korea. Sport Marketing Quarterly, 13  （1）, 35−42. 
22） Mahony, D. F., Nakazawa, M., Funk, D. C., James, J. D., 
& Gladden, J. M. （2002）. Motivational factors 
influencing the behaviour of J.league spectators. 
Sport Management Review, 5 , 1−24.
23） Maslow, A. H. （1943）. A theory of human motivation. 
Psychological Review , pp. 370−396.
24） Milne, G. R., & McDonald, M. A. （1999）. Sport 
marketing：Managing the exchange process. Sudbury, 
MA：Jones and Bartlett Publishers.
25） Nakazawa, M., Mahony, D. F., Funk, D. C., & Hirakawa, 
S. （1999）. Segmenting J-league spectators based on 
length of time as a fan. Sport Marketing Quarterly, 8  
（4）, 55−65.
26） Rivers, D. H. & DeSchriver, T. D. （2002）. Star players, 
payroll distribution, and Major League Baseball 
attendance. Sport Marketing Quarterly, 11  （3）, 164−
173.
27） Robinson, M. J., & Trail, G. T. （2005）. Relationships 
among spectator gender ,  motives ,  points of 
attachment, and sport preference. Journal of Sport 
Characterizing consumer motivation as individual 
difference factors：Augmenting the sport interest 
inventory （SII） to explain level of spectator support. 
Sport Marketing Quarterly, 11  （1）, 33−43.
６） Funk, D. C., Ridinger, L. L., & Moorman A. M. （2004）. 
Exploring origins of involvement：Understanding the 
relationship between consumer motives and involvement 
with professional sport teams. Leisure Science, 26 , 35−
61.
７） Greenstein, T. N., & Marcum, J. P. （1981）. Factors 
affecting attendance of major league baseball：I. Team 
performance. Review of Sport & Leisure, 6  （2）, 21−
34.
８） Greenwell, T. C., Fink, J. S., & Pastore, D. （2002）. 
Assessing the influence of the physical sports facility 
on customer satisfaction within the context of the 
service experience. Sport Management Review, 5 , 129
−148.
９） Guttman, A. （1986）. Sports spectators. New York：
Columbia University Press.
10） James, J., & Ridinger, L. （2002）. Female and male 
sport fans：A comparison of sport consumption 
motives. Journal of Sport Behavior, 25  （3）, 1−19.
11） James, J. D., & Ross, S. D. （2002）. The motives of sport 
consumers：A comparison of major and minor league 
baseball. International Journal of Sport Management, 3  
（3）, 180−198.
12） James, J. D., & Ross, S. D. （2004）. Comparing sport 
consumer motivations across multiple sports. Sport 
Marketing Quarterly, 13  （1）, 17−25.
13） Kahle, L. R., Kambara, K. M., & Rose, G. M. （1996）. A 
functional model of fan attendance motivations for 
college football. Sport Marketing Quarterly, 5  （4）, 51
−60.
14） Kelman, H. C. （1958）. Compliance, identification, and 
internalization：Three processes of attitude change. 
Journal of Conflict Resolution, 2 , 51−60.
15） Kim, Y. M. （2004）. The relationship among attribute of 
professional football team, team identification, and team 
loyalty. The Korean Journal of Physical Education, 43 
（6）, 623−631. （in Korean）
26
affecting sports consumption behavior of K-league and 
J-league spectators. International Journal of Sport and 
Health Science, 4 , 233−251．
39） Won, J. U., & Kitamura, K. （2007）. Comparative analysis 
of sport consumer motivations between South Korea 
and Japan. Sport Marketing Quarterly, 16 , 93−105. 
40） Zhang, J. J., Pease, D. G., Smith, D. W., Lee, J. T., Lam, 
T. C., ＆ Jambor, E. A. （1997）. Factors affecting the 
decision making of spectators to attend minor league 




Management, 19 , 58−80.
28） Schofield, J. A. （1983）. Performance and attendance 
at professional team sport. Journal of Sport Behavior, 
6  （4）, 196−206.
29） Sloan, L. R. （1989）. The motives of sports fans. In J. H. 
Goldstein （Ed.）, Sports, games, and play：Social & 
psychological viewpoints （2nd ed., pp. 175−240）. 
Hillsdale, NJ：Lawrence Erlbaum Associates.
30） Sutton, W. A., McDonald, M. A., & Milne, G. R. （1997）. 
Creat ing and fostering fan identi f icat ion in 
professional sports. Sport Marketing Quarterly, 4  （1）, 
15−22.
31） Tomlinson, M., Buttle, F., & Moores, B. （1995）. The 
fan as customer：Customer service in sports 
marketing. Journal of Hospitality & Leisure Marketing, 
3  （1）, 19−33.
32） Trail, G. T., Anderson, D. F., & Fink, J. S. （2002）. 
Examination of gender differences in importance of 
and satisfaction with venue factors at intercollegiate 
basketball games. International Sports Journal/
Winter , 51−63.
33） Trail, G. T., & James, J. D. （2001）. The motivation 
scale for sport consumption： assessment of the 
scale’s psychometric properties. Journal of Sport 
Behavior, 24  （1）, 108−127.
34） Wann, D. L. （1995）. Preliminary validation of the 
sport fan motivation scale. Journal of Sport & Social 
Issues/November , 377−396.
35） Wann, D. L., & Branscombe, N. R. （1993）. Sport 
fans：Measuring degree of identification with their 
team. International Journal of Sport Psychology, 24 , 1
−17.
36） Wann, D. L., Schrader, M. P., & Wilson, A. M. （1999）. 
Sport fan motivation：Questionnaire validation, 
comparisons by sport, and relationship to athletic 
motivation. Journal of Sport Behavior, 22 （1）, 114−139.
37） Wenner, L. A., & Gantz, W. （1989）. The audience 
experience with sports on television. In L.A. Wenner
（Ed）, Media, sports, and society （pp.241−268）. 
Newbury Park, CA：Sage.
38） Won, J. U., & Kitamura, K. （2006）. Motivational factors 
